CSA guidelines for products

The CSA welcomes applications from members who seek the society’s help in marketing a product that support the CSA’s core mission of educating and engaging people in rich and diverse field of costume.

I. Applicants should submit a proposal to the marketing chair that includes the following information:


A. About the product



1. Describes the product and its intended audience



2. Identifies the people who will be involved in developing the product; describes their qualifications and experience to undertake such a task; explains how the project will fit with their other ongoing obligations.



3. Outlines a budget for the project, including the expected source of funds



4. Lists a timetable for development, production, and distribution of the product. The project developer must take responsibility for securing all necessary permissions for any images or other material for which such clearance is required.


B. About the request to the CSA



1. Describes the relationship of the product to the CSA mission and goals



2. Specifies the support sought from the CSA, including any financial support



3. Discusses the benefits CSA can expect from its involvement with the project.

II. The marketing chair will screen the proposal for completeness, then present it to the CSA board.

III. Upon presentation of the proposal:


A. The board will evaluate the proposed product idea for:



1. Its overall merits, including the breadth of its appeal, the qualifications of those making the proposal, the reasonableness of the budget, and viability of the timetable



2. The value of a CSA association



3. The capacity of the CSA to undertake such a project at the current time



4. Any limits or conditions the CSA wishes to place on its participation


B. The board will then decide terms of the agreement, including



1. Whether to associate CSA with the project



2. What type of identification, acknowledgement and/or financial return the CSA expects in connection with its support



3. What level of financial commitment the CSA will make



4. Whether a specific unit of the CSA should be assigned to monitor development of the product and disbursement of CSA funds in support of its development (e.g., publications committee for a book project)



5. What type and extent of marketing the CSA will undertake on behalf of the product

(Note: to avoid the appearance of any conflict of interest, it would normally be expected that board members with a direct personal involvement in such projects would recuse themselves from participation in these deliberations).

Address applications to the CSA marketing chair:

Rob Schorman

Department of History

Miami University Middletown

4200 E. University Blvd.

Middletown OH 45042

(513) 727-3294

schormr@muohio.edu

